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In 2015, the Spanish economy consolidated its recovery with 
GDP rising by 3.2% despite a slowdown at the end of the 
year. The improvement in the economy and above all in hou-
sehold consumption led to a 5.8% expansion in the adver-
tising market. The performance was unequal, with Internet 
advertising revenues rising by 12.3% and press advertising 
expanding by 0.5%.

For 2016, a slowdown is expected in the pace of economic 
growth and in advertising spend, with experts forecasting 
an expansion of the market of around 5%. There are down-
side risks to the economic outlook, especially the risk of any 
extended political uncertainty impacting the confidence of 
businesses, households and investors.

For Vocento, 2015 was a positive year, a year in which we 
began to reap the benefits of the strategy we have been 
implementing in previous years. That strategy has been de-
signed to consolidate our leading brands, confirm our com-
mitment to profitability and sharpen our focus on generating 
cash. Likewise, we have continued to reinforce our leader-
ship of the general press sector in terms of both readership 
and circulation and in the digital sector we have made sig-
nificant progress, all while maintaining our position in other 
business areas such as audiovisual and classifieds.

In 2015, Vocento’s revenues reached 467.6 million euros. 
Advertising revenues grew by 5.5% to 166.6 million euros, 
in line with the market despite our higher exposure to the 
press sector. Advertising spend is rising both online and 
offline and the profile of our revenues is evolving towards 
digital (Internet and new digital businesses), which contribu-
ted 28.0% of all our advertising and e-commerce revenues.

Furthermore, we improved our EBITDA by a significant 
amount (up 26.8% to 47.6 million euros) with our compa-
rable EBITDA margin expanded by 1.8 p.p. to 10.7%, even 
with the divestment of Sarenet. In the newspapers business, 
comparable EBITDA increased by 11.8%, led by an impro-
vement in profitability at the regional press and ABC. In the 
audiovisual area, a higher margin (a comparable EBITDA 
margin of 26.7%) was the result from the absence of any 
DTT provisions in the year and offset the lower level of acti-
vity in content production. In our Classifieds business, which 
is growing rapidly, our advertising revenues and our profita-
bility both increased.

In 2015, Vocento recorded positive EBIT in all areas (up 
101.9% to 27 million euros). Net profit reached 4 million 
euros; the Group’s first full-year net profit since 2009.

We also complied with another strategic target – cash ge-
neration. Cash flows from the ordinary business increased 
by 27 million euros, excluding extraordinary outflows. As a 
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result, we reduced our leverage ratio to 2.2x from 2.9x at 
the end of 2014.

In 2015, we reinforced our leadership of the general press 
sector with market share of 24.8%, more than 10 p.p. more 
than the second player. We were also readership leaders, 
with more than 2.5 million readers, while on the Internet we 
have more than 18 million unique monthly users.

Vocento’s regional newspapers continue to be leaders in cir-
culation, with market share in 2015 of 24.7%, above the 
number two regional press publisher on 15.3%.

Another highlight in the year was the performance of our 
flagship publication ABC. The daily newspaper increased its 
market share in the key Madrid market and is winning new 
readers thanks to the strength of its mobile offering.

Our supplements and magazines are leaders in Spain in 
terms of readership and increased their share of the adverti-
sing market, thanks to continued investment in the product, 
which is attracting both readers and advertisers.

In 2015 we remained very active on the technological front. 
We are pioneers in new technologies and in research and de-
velopment, as well as investing in the internal infrastructure 
we need for the future.

In the audiovisual sector we maintained our position, with a 
national DTT licence enabling us to broadcast two channels, 
alongside regional DTT licences, a network of radio licences, 
stakes in content producers and a film catalogue.

With every passing year Vocento becomes more of a multi-
media company. Our revenues and sales strategies are incre-
asingly diversified, we have launched new online products 
and content that build on new technologies and strategic 
partnerships.

In 2016 we will accelerate our digital growth and transfor-
mation. We are focusing on three lines of work:

— �The acceleration of the digital business, focusing on ad-
vertising revenues, using new commercial strategies and 
alliances (i.e. the agreements with Grupo Zeta and El Eco-
nomista), enabling advertising growth in 2016 in the low 
to mid-single digit range.

— �Improving our profitability and our growth in comparable 
EBITDA. The best way to maintain and improve our bu-
siness model for the press is to find a balance between 
print and digital. We will focus on the margin on circu-

lation revenues and on improving our digital positioning 
with new initiatives;

— �Sticking to the internal threshold of leverage of <2x, ge-
nerating cash flows based on an active management of 
working capital and strict control over capex.

The information industry will be better and more profitable 
if we continue to invest in high quality content, segmented 
to meet the needs and tastes of our users. The increased 
consumption of news on mobile devices, along with new 
abilities to improve our understanding of our readers, repre-
sents an opportunity for the Group. We will be able to im-
prove our delivery of the content they want and to develop 
digital products, platforms and vehicles that reflect today’s 
habits, opening up new audiences and new complementary 
business models for Vocento.

The strategy adopted by Vocento in recent years, supported 
in 2015 by a solid economic background, has enabled us to 
strengthen our business. On the foundations of these results 
we will continue to improve. I am sure that with the support 
and commitment of our shareholders, advertisers, suppliers 
and employees we will all share in continued growth at Vo-
cento in the future.

Santiago Bergareche Busquet
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Against a positive economic backdrop for the media sector, 
although with some residual concerns about the sustaina-
bility of the recovery, Vocento has continued to progress in 
its strategy and in its transformation. We remain committed 
to the digital business, which we plan to accelerate, while 
also consolidating the leadership of our brands, the profita-
bility of our business areas and the financial strength of our 
group, which differentiates us in the sector.

Our advertising revenues increased by a mid-single digital 
rate. Our comparable EBITDA margin expanded by 1.8 p.p. 
to 10.7%. All business areas reported positive EBIT. Finally, 
for the first time since 2009, the Group recorded a full-year 
net profit. In 2015, our activities were cash generating and 
our leverage ratio decreased to 2.2 times.

In 2015, Vocento’s newspaper area, covering both digital 
and print versions, remained the undisputed leader of the 
general information sector in both readership and circula-
tion. In this segment we are leading the way in adopting 
new technologies and we are working on various fronts to 
accelerate our digital growth:

— �Understanding user behaviour and managing the user ex-
perience, using Big Data technologies and data analytics;

— �The development of digital vehicles and platforms for 
new consumer trends, especially in mobile. In 2015, the 
new mobile version of ABC was nominated at the Global 
Mobile Awards (GLOMO) 2016, in the category of Best 
Mobile App Media;

— �The development of products and services which adapt 
to the new reality, generating new transactional/e-com-
merce business lines, optimizing our presence on social 
media and winning new audiences;

— �Research and development supported by a new initiative, 
Vocento Media Lab. The aim here is to research, experi-
ment and enable innovative trends such as data journa-
lism and new digital narratives. The focus is also on the 
internal training of journalists and the creation of new 
dynamics for sharing knowledge between different tech-
nical, editorial and business teams in the company.

This strategy is having a very positive impact on two key 
groups in the digital space – our readers and our advertisers. 
In 2015, the advertising spend in the online press increased 
by 17%. The press has a major part to play in online ad-
vertising, although we should continue to combine offline 
and online campaigns. In 2015, of the 453 million euros of 
advertising for the sector, 41.6% went to the online press, 
up from 39.9% in 2014.
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In 2016, we will continue to focus on strengthening our 
digital business and protecting our profitability. These are 
our two key priorities.

In the regional press, the power and leadership of our re-
gional brands continue to support their business models. In 
2015, we were again the number one regional press group 
in Spain. We have invested in maintaining the leadership and 
profitability off these assets, regardless of the device used 
to access them. In 2016, we will strengthen the digital per-
formance of all our regional titles. We will also continue to 
invest in e-commerce initiatives, consolidate the “on+” pay 
platform at El Correo and develop new value-added services 
in advertising, aimed at local clients.

We developed similar initiatives at ABC in 2015. ABC has 
continued to increase its market share and its share of rea-
dership thanks to its strength in mobile. We redesigned ABC.
es in 2015, launched a new mobile version and increased 
profitability by going all digital in the Balearic and Canary 
Islands and by optimising our print plants.

In our supplements and magazines area, we will continue 
to develop our area of events and special actions, as well as 
new digital initiatives, all while maintaining our leadership, 
investing in quality content and controlling our cost base. 
We recently came to an agreement with Grupo Zeta to dis-
tribute Mujer Hoy with El Periódico, creating synergies and 
making Spain’s most popular women’s magazine available 
in Catalonia.

In 2015, Vocento retained its presence in the niche television 
market with international partners who are world leaders in 
entertainment. This guarantees the future of NET TV in the 
medium and long term. During the year, the two channels 
maintained their performance at a time when new multiplex 
licences were awarded. Combined, our channels ended the 
year with audience share of 3.3%. Our thematic positioning 
on television contributes to the group’s overall profitability.

The year was also one of consolidation for our radio bu-
siness. Our alliance with COPE continued to create value. 
According to the 3rd EGM survey, the station increased the 
number of listeners by around one million to 2,671,000. In 
2016 we expect a similar strong performance.

We continued to be present in the audiovisual production 
sector via our subsidiary Veralia Corporación. In 2016, we 
will focus on increasing our levels of production and on re-
current programming in order to maintain our profitability, 
while also making the most of the arrival of new players on 
the scene as potential clients. Meanwhile, we will maximise 
the revenues of our film catalogue.

These are times of change for Vocento, times of transfor-
ming our businesses and of finding new ways to respond to 
today’s challenges. They are also times of opportunity. Never 
before have we had such a capability of tracking user trends 
and behaviour. Of course, new technologies can also create 
uncertainty about the road ahead. At Vocento, we believe 
that we have marked out a clear way to follow. The results 
so far confirm that we have the right strategy in place. We 
will continue to make progress in our sales strategies, to 
increase our market share, develop our circulation and ac-
celerate our digital business, ensuring that we will remain 
strong leaders in the future.

Luis Enríquez
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Vocento is the leading media group in Spain, with a major 
national, regional and local presence. In 2015 Vocento 
consolidated its leadership of the general press sector 
with average daily sales of 346,219 (kiosk sales and 
individual subscriptions), for market share of circulation 
of 24.8%, more than 10 p.p. more than the number two 
media group (source: OJD 2015 data, data since July not 
certified). It was also the leader in readership, according to 
the 3rd EGM survey of 2015, with more than 2.5 million 
readers, around one million readers more than the number 
two group. It is in the top ten in Spain on the Internet 
with over 18.4 million unique monthly (source: comScore, 
December 2015).

The regional newspapers maintained their leadership in 
their regions and across Spain. Average daily circulation 
was 283,586 copies (Source: OJD 2015, July to December 
not certified), equivalent to market share of 24.7% in the 
regional press market. The regional press was also the 
leader in terms of readership, with more than two million 
readers (Source: EGM 3rd survey), and online, with more 
than 18 million unique monthly users (source: comScore 
MMX Multiplataforma, December 2015).

In September 2015, El Correo launched a new digital 
subscription version, Correo ON+, a step up in quality from 
elcorreo.com with a new business model. Correo ON+ 
offers exclusive content, apps, unlimited access to the 
website, discounts and promotions. The aim is to meet the 
new demands of users and to provide accurate, up-to-date, 
immediate and professional information.

ABC has continued to increase its market share and has the 
second highest kiosk sales and individual subscriptions in 
the Madrid region, at 107,877 copies (source: OJD 2015, 
July to December not certified). ABC has redesigned its 
website and was the first newspaper with separate PC and 
mobile sites, prioritising interactivity, integration with social 
networks and new formats for reaching users.

Vocento’s supplements and women’s magazines have more 
than 3.5 million readers, according to the 3rd EGM survey, 
and are among the most widely read publications in Spain.

Another statistic which reflects the group’s adaptation 
to digital and its commitment to making information 
accessible to users is that by the end of the year Vocento 
had six million followers in total on Twitter and Facebook.

Vocento is also committed to plurality. Thanks to the 
talent and hard work of its editorial teams, the group’s 
newspapers each year publish exclusives, in-depth features, 
and news stories which all provide high quality and 
accurate content and constructive opinions.

leadership  
of the general 
press sector

READERSHIP

average daily sales

MILlION READERS

UNIQUE 
USERS
monthly

346,219

+2.5

18.4 MILLION
source: comScore, December 2015

Source: ojd 2015, data since july not 
certified

Source: 3rd EGM survey of 2015
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The year was marked by four elections. ABC printed special 
editions for all of them, with real time coverage online. 
ABC followed the same approach for the tragic terrorist 
attacks in Paris and its coverage won plaudits for its quality, 
range and content. Scoops uncovered by the newspaper 
included the irregular financing of Podemos and scandals 
in Andalusia and Catalonia. Highlights in the sports section 
include doping and other scandals in tennis and football.

Vocento’s regional newspapers are independent but the 
editorial teams work as a network with a shared system 
of creating and sharing content, transforming working 
procedures and developing new projects and products. 
The regional newspapers and websites also have the same 
local/global vision, with international correspondents and 
complete coverage of news, so that users do not have to 
go to another website. The aim is to satisfy the needs of 
each region, based on a reputation for independence and 
credibility, guaranteeing the profitability of each brand. 
Each of the titles is the circulation leader in their region, 
with total market share of 24.7% (source: OJD 2015), 
while the portals are online leaders with more than 18 
million unique monthly users (Source: comScore December 
2015).

The group’s newspapers, whatever their region, attract 
readers of all shades of opinion. More than 70% of the 
newspaper sales in Álava and Vizcaya are accounted for by 
El Correo, with the remaining 30% going to other national 
and regional titles. In Guipúzcoa, El Diario Vasco has over 
83% of circulation, with the other titles on only 17%. In 
Santander, El Diario Montañés has 72% share. The same 
pattern holds across Spain (source: OJD 2015 data, data 
since July not certified).

In 2015, Vocento continued to pursue a strategy based on 
leading brands, profitability, effectiveness and free cash 
flow generation. In 2016 the group will remain focused on 
its continuing transformation.

Vocento will focus on: accelerating the digital business, 
developing new sales strategies and partnerships to 
increase advertising revenues; reducing net costs, 
improving profitability and increasing comparable EBITDA; 
and applying a range of measures to continue generating 
cash flows from the ordinary business.

It should be noted the group is fully committed to adapting 
its content for digital and to the new needs of its readers. 
In March 2016, Vocento’s newspapers adopted the new 
standard for news developed by Google and the media 
sector, the Accelerated Media Pages (AMP), which makes 
for faster mobile loading of news stories. This reflects the 

group’s permanent effort to improve the user experience of 
its content on new devices.

CM Vocento, the group’s media sales business, reached 
in February 2016 an agreement with Ecoprensa, the 
Publisher of El Economista, to manage the online and print 
advertising sales of the title. The portfolio of products 
managed by CMVocento has been strengthened by the 
addition of an excellent vehicle for national campaigns or 
local segmentation, with a very attractive user profile for 
advertisers.



Newspapers
In 2015, Vocento increased its leadership of the general 
information press, in terms of both circulation and 
readership. Vocento also deepened its commitment to 
new technologies and is in a leadership position, both 
for developing new businesses and for optimising its 
positioning in the press sector.

14

Given the increased consumption of news on mobile 
devices, Vocento is working on various strategies 
to accelerate its digital growth. These include user 
understanding and behaviour, developing digital platforms 
and vehicles, especially in the mobile space, creating 
products and services adapted for the new reality, and 
finally research and development, supported by the 
Vocento Media Lab, into innovative and critical trends for 
the press sector. 



ABC.es
In 2015, ABC continued to be committed to digital 
journalism, redesigning its desktop and mobile website. 

The focus is on content which is attractive to social 
networks, narrative, opinion and analysis, in-depth features 
as well as news for mobile consumption, audiovisual content 
and thematic channels. All while maintaining the quality and 
accuracy expected from readers.

In 2015, abc.es increased its readership, especially thanks 
to the power of mobile. According to comScore data for 
December 2015, it now has 12 million unique monthly 
users, of which seven million (58%) use only mobile devices, 
reflecting the high value of the ABC reader. 

The new mobile version of ABC.es, launched in November 
2015, is focused on interactivity, user participation, 
integration with social networks and a new look for high 
quality contemporary journalism. The new site won global 
recognition at the Global Mobile Awards 2016 (GLOMO), 
the Oscars of the mobile industry. ABC was the only media 
site to be nominated in the best app for movies, film, video 
and media. Just in the media sector, ABC was the only 
Spanish finalist in the European Digital Media Awards, in the 
category of Best News Mobile Service.

In 2015, ABC became the first Spanish national newspaper 
to join Facebook Instant Articles. This is an important 
development in ABC’s effort to improve the user experience 
on all devices, as it enables the almost immediate download 
of ABC articles in the Facebook news feed. Followers of 
ABC on Facebook can now enjoy a more agile and rapid 
experience, with interactive charts and galleries and auto-
play videos. 

The move shows how ABC continues to adapt to new 
habits in news consumption and new user requirements. 
On Twitter, ABC now has more than one million followers, 
reflecting its central place in social networks in providing 
news and analysis.  

UNIQUE 
USERS 
MONTHLY

12 MILLIONS

15
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ABC print 
version
In 2015, ABC strengthened its position as the second most 
sold print daily in the Madrid region, reflecting its influence 
in the liberal/conservative sector of the capital. 

The growth of the newspaper in Madrid has been 
continuous compared to its nearest rival. In December, ABC 
had more than 4,000 sales more than the number three 
newspaper, the biggest gap between the two positions of 
recent years, according to OJD 2015. In terms of readership, 
the newspaper reached 497,000 people (Source: EGM 3rd 
survey). These figures indicate that ABC has increased its 
share of the general press market in Madrid from 22% in 
2011 to 26% in 2015. 

In the rest of Spain, in 2015 ABC also overtook its nearest 
competitor in the Comunidad Valenciana, Murcia, Castilla-
La Mancha, Extremadura and Andalusia. In Andalusia ABC 
continued to be the absolute leader of the sector.  

ABC ON
Kiosko y Más 
In 2015, ABC also continued to grow on digital platform 
Kiosko y Más. ABC is the only national daily to be audited by 
OJD on the platform, and ended 2015 with 6,550 individual 
subscriptions, up 20% from the end of 2014. 

The continuous development of ABC on the platform forms 
part of the strategy of improving our understanding of the 
reader, which will help in the digital transformation of the 
business. Kiosko y Más is an online kiosk where readers 
can choose the format for ABC, from tablet to desktop, 
laptop or smartphone, in a digital display similar to the print 
version of the newspaper. With an ABC subscription on the 
platform, readers can access the print version from 23:30 
on the previous day, as well as all the supplements and 
magazines of ABC (XL Semanal, Mujer Hoy, Corazón CzN 
TVE, ABC Salud, ABC Cultural, ABC Empresas, ABC Natural, 
ABC Motor). Kiosko y Más makes available the full range of 
ABC in any place, any time, and any device.

16
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READERS
497,000
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Regional 
Newspapers
For another year, Vocento has consolidated its undisputed 
leadership of the regional press market in Spain. Its eleven 
newspapers, El Correo, El Diario Vasco, El Diario Montañés, 
El Norte de Castilla, La Verdad, Ideal, Las Provincias, Sur, El 
Comercio, Hoy and La Rioja remained in first position for 
circulation, with share of 24.7%, ahead of the next group 
on 15.3%.

In terms of readership, the regional newspapers were leaders 
in print, with over 2 million readers or 0.7 million more 
than the number two group (source: EGM 3rd survey of 
2015) and also online with a readership of more than 18 
million unique monthly users according to comScore MMX 
Multiplataforma in December 2015. All of the portals are 
also leaders in their regions, except for El Comercio. 

The newspapers have strong roots to their regions. As an 
indication of their prestige and influence, almost all of them 
have over 60% of circulation in their markets and were 
leaders in terms of sales. El Correo sold on average 65,257 
copies in the provinces of Álava and Vizcaya, market share 
of 72.2%. In Guipúzcoa, El Diario Vasco sold 49,479 copies 

17

Source: OJD 2015 Source: comScore December 2015

on average per day for share of 83.7%. In Cantabria, El 
Diario Montañés has sales of 27,738 daily copies, or share of 
72.1%, while La Rioja sells 9,374 copies per day for share of 
68.5% (source: OJD, July-December data not certified). 

In southern Spain, Vocento’s regional newspapers are also 
leaders. In Granada, Ideal had average sales of 14,836 per 
day, for market share of 68.6%m while in Malaga the daily 
circulation of 16,580 of Hoy is equivalent to market share of 
45.7% (source: OJD, July-December data not certified). 

These roots to the community are also reflected in the 
various events the newspapers organise. In 2015, highlights 
included the 150th anniversary of Las Provincias. King Felipe 
VI inaugurated the main event, an exhibition celebrating the 
anniversary. Another stand-out was the award ceremony for 
diariovasco.com, on the 20th anniversary of the website.

Fun & Serious Game Festival, supported by El Correo was 
the largest gaming festival in Europe in 2015. In Cantabria, 
El Diario Montañés organised the Santander Social 
Weekend, a leading event for social networking and the 
Internet industry in northern Spain and a major digital event 
for all of the country. 

83.9%

75.4%

72.3%

69.9%

68.7%

67.7%

55.6%

52.7%

46.4%

29.3%

24.8%

Dº Vasco 

Dº Montañes 

El Correo 

La Rioja 

Ideal 

Norte Castilla 

La Verdad 

Hoy 

Sur 

Las Provincias 

El Comercio 

MARKET SHARE OF CIRCULATION IN 
EACH REGION OF INFLUENCE (%)

READERSHIP OF LOCAL PORTALS  
(THOUSAND UNIQUE MONTHLY USERS)

 Ideal

 Las Provincias

 La Verdad

 El Correo

 Sur.es Sites

 El Comercio

 Diario Vasco

 Hoy

 Diario Montanes

 Norte De Castilla

 La Rioja

3,465

2,526

2,415

2,279

1,801

1,642

1,306

1,247

845

836

426
Vocento’s Regional
Peer
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Other highlights included the largest Twitter event in the 
world, Ideal’s event Talking About Twitter (#TATGranada), 
with more than 315 million impacts and 7,500 social media 
followers. The Feria Gastronómika, supported by the El 
Diario Vasco, beat all records in its seventeenth year with 
more than 1,500 exhibitors and almost 13,000 visitors. 
Furthermore, the Iberian Pork Parade, organised by Hoy, 
gathered companies, artists and public institutions from 
Extremadura, while the traditional London dinner of Sur 
attracted many leading tourism figures.

El Norte de Castilla held the awards ceremony for the 
E-volución Awards, recognising the best projects on the 
Internet. Several of the newspapers, including La Verdad, el 
Comercio and La Rioja, participated in the Premios Webs, 
the most important newspaper awards in the digital space. 
The newspapers recognised the best online platforms in 
each province in the categories of best corporate website, 
e-commerce, mobile app, associations, personal websites, 
etc. 

In short, Vocento is focused on maintaining the leadership 
of its newspapers, independent of the device used to access 
them, while protecting their profitability. In 2016, the aim 
is to strengthen the digital strategy and to work to increase 
profitability, increasing some cover prices and continuing to 
improve processes and resources while continuing to invest 
in the quality of each product. 

Talking About Twitter (#TATGranada), de Ideal

E-volución Awards. El Norte De Castilla

Diario Vasco Awards
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Kiosko y Más 
Kiosko y Más is the largest high quality digital kiosk in 
Europe, selling around 17 million copies per year. The 
platform offers daily information in every province in Spain 
with the support of 105 publishers, 490 newspapers and 
magazines and paying clients in 80 countries. The platform 
has over 325,000 registered users and other 120,000 
active subscriptions (Source: OJD Jan-December 2015). 
KYM is also a profitable company which distributes to 
publishers on average 65% of the sale price.  

Colpisa – 
Central 
Newsroom  
In 2015, the central newsroom Colpisa reinforced its role, 
increasing its offer of general content ranging from daily 
news to special events for the print and digital versions of 
the newspapers. 

In 2015, Colpisa began producing content specifically 
designed for ON+, the new premium platform of El Correo. 
Colpisa has been providing various forms of content and 
helping produce special sections, such as the online cinema 
section La Butaca. 

Elsewhere, Colpisa continues to produce multimedia 
content such as Salud Revista, a monthly publication with 
daily online updates and Innova+, the special supplement 
and website dedicated to technology and innovation. 
A skiing and travel channel started in 2014. All of these 
products for the regional press complement the special 
coverage that Colpisa provides of events such as the 
Oscars, the Goyas, the elections and others. 

In 2015, Colpisa journalist Antonio Villareal won a Tecnalia 
Journalism Award for this feature on wines and R&D, 
which was published in Innova+.

In 2014, the agency increased its range of services with the 
magazine Autoclub from the RACE association. Colpisa 
produces this magazine in an innovative format, exclusively 
for tablet. The publication, which also has a web version, 
is produced every month and includes news, trends, travel, 
style, sport and of course above all the world of cars and 
motorbikes. 
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El Correo 72.2%
Deia 13.2%
El País 4.5%
Diario de Noticias de Álava 3.8%
El Mundo 2.6%
OTROS 3.8%

El Diario Vasco 83.7%
Noticias de Gipuzkoa 7.4%
El País 4.0%
El Mundo 1.5%
El Correo 1.2%
OTROS 2.1%

READERS

circulation

circulation

READERS

COPIES

COPIES

UNIQUE USERS

UNIQUE USERS

419,000

249,000

72,956

53,493

2,279,000

1,306,000

72.2%

83.7%

Readership: Source EGM; 3rd moving survey 2015 
Circulation: Source: OJD January - December 2015
Unique Users: Source comScore MMX December 2015

Area: Álava and Vizcaya

Area: Guipúzcoa
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El Correo 72.2%
Deia 13.2%
El País 4.5%
Diario de Noticias de Álava 3.8%
El Mundo 2.6%
OTROS 3.8%

El Diario Montañés 72.1%
El Correo 7.7%
El País 6.5%
El Mundo 6.2%
ABC 3.0%
OTROS 4.4%

La Verdad 56.6%
La Opinión de Murcia 20.2%
El País 7.8%
La Razón 6.1%
ABC 4.4%
OTROS 4.9%

circulation

circulation

READERS

READERS

COPIES

COPIES

UNIQUE USERS

UNIQUE USERS

161,000

191,000

25,156

17,470

845,000

2,415,000

72.1%

56.6%

Area: Cantabria

Area: Murcia

Readership: Source EGM; 3rd moving survey 2015 
Circulation: Source: OJD January - December 2015, Data Since July Not Certified
Unique Users: Source comScore MMX December 2015
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Las Provincias 29.6%
Levante 37.5%
El País 13.1%
El Mundo 8.5%
La Razón 5.0%
OTROS 6.2%

Ideal 68.6%
Granada Hoy 10.1%
El País 7.7%
ABC 4.8%
La Razón 4.1%
OTROS 4.7%

READERS

READERS

COPIES

COPIES

UNIQUE USERS

UNIQUE USERS

115,000

192,000

18,109

19,623

2,526,000

3,465,000

29.6%

68.6%

READERSHIP: Source EGM; 3rd moving survey 2015 
Circulation: Source: OJD January - December 2015
UNIQUE USERS: Source comScore MMX December 2015

Area: Valencia

Area: Granada

circulation

circulation
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Las Provincias 29.6%
Levante 37.5%
El País 13.1%
El Mundo 8.5%
La Razón 5.0%
OTROS 6.2%

Hoy 53.5%
El Periódico de Extremadura 17.3%
El País 8.8%
ABC 7.5%
La Razón 7.3%
OTROS 5.7%

Sur 45.7%
Málaga Hoy 17.5%
El País 9.8%
El Mundo 7.0%
La Opinión de Málaga 6.9%
OTROS 13.1%

READERS

READERS

COPIES

COPIES

UNIQUE USERS

UNIQUE USERS

134,000

148,000

11,103

17,579

1,247,000

1,801,000

53.5%

45.7%

READERSHIP: Source EGM; 3rd moving survey 2015 
Circulation: Source: OJD January - December 2015, Data Since July Not Certified
UNIQUE USERS: Source comScore MMX December 2015

Area: Extremadura

Area: Málaga

circulation

circulation
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La Rioja 68.5%
El País 8.4%
El Correo 7.5%
El Mundo 4.7%
ABC 4.0%
OTROS 6.9%

El Norte de Castilla 43.4%
El Correo de Zamora 10.5%
El Mundo 9.4%
La Razón 8.9%
El País 8.9%
OTROS 18.9%

READERS

READERS

COPIES

COPIES

UNIQUE USERS

UNIQUE USERS

84,000

181,000

10,232

20,457

426,000

836,000

68.5%

43.4%

READERSHIP: Source EGM; 3rd moving survey 2015 
Circulation: Source: OJD January - December 2015
UNIQUE USERS: Source comScore MMX December 2015

Area: La Rioja

Area: Palencia, Segovia, Valladolid and Zamora

circulation

circulation



2525

La Rioja 68.5%
El País 8.4%
El Correo 7.5%
El Mundo 4.7%
ABC 4.0%
OTROS 6.9%

El Comercio 24.9%
La Nueva España 63.2%
El País 5.2%
El Mundo 2.8%
La Razón 1.9%
OTROS 2.0%

READERS COPIES UNIQUE USERS
155,000 17,411 1,642,000

24.9%

READERSHIP: Source EGM; 3rd moving survey 2015 
Circulation: Source: OJD January - December 2015
UNIQUE USERS: Source comScore MMX December 2015

Area: Asturias circulation
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Supplements 
and Magazines 
Taller de Editores publishes the two most widely read 
supplements in Spain: XLSemanal and Mujer Hoy, as well 
as Corazón CzN TVE and financial magazine Inversión & 
Finanzas. The quality of its journalists and its commitment 
to information are the cornerstones of its reputation. The 
supplements are distributed with all Vocento newspapers 
and other leading regional newspapers at the weekend.

Vocento’s magazines and supplements had a combined 
readership of almost 3.6 million people in 2015, with 
XLSemanal the clear leader in the market, with around 1 
million readers more than its nearest competitor, according 
to the 3rd EGM survey for 2015, while Mujer Hoy had over 
one million readers. Both supplements have continued 
to improve their relative positions for readership and 
advertising share. 

In terms of advertising, according to internal data both 
publications continue to increase their share of the market. 
In the Sunday supplements market, where advertising has 
stabilised, XLSemanal has share of 54.9%, up 1.5 p.p. from 
2014. In the women’s magazine market, which is growing 
at a double digit rate, Mujer Hoy improved its share by 1.8 
p.p. to 47.5%.

At the end of 2015 Vocento reached an agreement with 
Grupo Zeta to develop sales of Mujer Hoy, which is now 
distributed with El Periódico, enabling Catalan readers to 
buy the women’s magazine.

READERSHIP

READERS
3,600,000
Source: EGM; 3rd moving survey 2015 
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XL Semanal: 
LEADER OF  
THE SPANISH 
WEEKEND 
SUPPLEMENT  
MARKET

Vocento continues to invest in a differentiated product, 
enabling it to reach new readers and advertisers. It 
also contributed to the organisation of more than 25 
events and has focused on digital development, with the 
redesigned website of Mujer Hoy launched in January 
2016.

In the area of corporate magazines, a highlight was 
the agreement with Air Europa to publish its in-flight 
magazine, a leader in the segment. The monthly magazine 
has 140 pages devotes to beauty, fashion and shopping, a 
lifestyle magazine focused on travel. 

In 2016, Vocento will continue to invest in its portfolio of 
existing products and will focus on events, special actions 
and digital initiatives. It aims to maintain its leadership 
position while minimising costs, but without reducing the 
editorial quality of the area. 
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XL Semanal
XL Semanal remains the undisputed leader of the Spanish 
weekend supplements market with more than two million 
readers and a market share of around 46% (Source: EGM 
third survey 2015). Its circulation is around 685,000, 
according to OJD data for January-December. 

Contributor sinclude Carlos Herrera, Arturo Pérez-Reverte, 
Juan Manuel de Prada, Carmen Posadas, and others. The 
supplement’s aim is to continue investing in a differentiated 
product that attracts readers and advertisers. 

READERS COPIES

2,024,000 684,605
XL Semanal 42.6%
El Pais Semanal 19.5%
Magazine (Vanguardia) 22.4%
el Mundo - Fuera de Serie 9.4%
Dominical 6.2%

42.6%

READERSHIP: Source EGM; 3rd moving survey 2015 
Circulation: OJD, January - December 2014

circulation
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Mujer Hoy
Mujer Hoy, published by Taller de Editores, continues to be 
the second most read weekend supplement and the leader 
in the women’s category, with market share of 25% and 
over 1.2 million readers (Source: EGM third survey 2015). 
The magazine, which contains news about current affairs, 
health and decoration and beauty and fashion, is distributed 
on Saturdays with Vocento newspapers and other regional 
leaders. Readership data mean it is one of the leading 
publication in its sector.

At the end of 2015, Vocento reached an agreement with 
Grupo Zeta to pursue synergies between their weekend 
supplement. Since 1 January El Periódico de Catalunya has 
been providing the magazine in its weekend edition, making 
the popular magazine and its quarterly fashion special 
available to Catalan readers.

Every year, the magazine presents prizes to outstanding 
women in Spain. Recipients in the 7th edition include actress 
and Mujer Hoy blogger Mar Saura, model and presenter 
Nieves Álvarez, television producer Teresa Fernández-Valdés, 
writer Dolores Redondo and pharmaceutical industry leader 
Carmen Peña. Roberto Arce won the male commitment 
award for his programme “Amores que duelen”.

READERS COPIES

1,255,000 591,029

Mujer Hoy Moda is the magazine’s quarterly fashion special, 
over 80 pages dedicated to high end fashion and beauty. 
The supplement has a print run of 190,000 copies and is 
distributed with ABC in Madrid and other capitals with 
Vocento’s regional newspapers, plus now with El Periódico 
de Catalunya. 

Mujer Hoy is also very active in corporate projects to link 
the brand to leading advertisers, as with products such as 
Guapabox in the beauty box segment. 

In the digital space, Mujerhoy.com has 1.2 million unique 
users according to MMX Multiplataforma (December 2015). 
It is one of the top five portals in the beauty, fashion and 
style segment of the comScore ranking. The portal was 
redesigned in 2015 and has a fresher look than its peers. 
It also has an active social media presence with more than 
one million followers on Facebook and a strong community 
on Twitter, Instagram and Pinterest. The portal has a close 
relationship with users thanks to events, special actions, 
testing clubs, competitions and surveys. 

 

XL Semanal 42.6%
El Pais Semanal 19.5%
Magazine (Vanguardia) 22.4%
el Mundo - Fuera de Serie 9.4%
Dominical 6.2%

Mujer Hoy 56.7%
Telva 13.6%
Elle 12.9%
Cosmopolitan 8.5%
Vogue 8.2%

56.7%

READERSHIP: Source EGM; 3rd moving survey 2015 
Circulation: OJD, January - December 2014

UNIQUE USERS

1,245,000

READERSHIP: Source EGM; 3rd moving survey 2015 
Circulation: OJD, January - December 2014
UNIQUE USERS: Source comScore MMX December 2015

circulation
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Corazón CzN 
TVE
Corazón CzN TVE is a magazine dedicated to celebrity news, 
combining journalism and entertainment. It is distributed 
with Vocento newspapers in the weekend, as well as with La 
Voz de Galicia, Heraldo de Aragón and Diario de Navarra. In 
Catalonia it is sold in kiosks.

The supplement has a circulation of more than 173,000 
copies (Source: OJD Jan-December) and it has over 260,000 
readers (Source: EGM third survey 2015).

In 2015 Corazón CZN TVE was launched jointly with the 
TVE Corazón programme presented by Anne Igartiburu, 
benefiting from synergies between the two platforms. The 
supplement has been a success, with sales placing it among 
the major celebrity magazines.

READERS COPIES

266,000 173,959

READERSHIP: Source EGM; 3rd moving survey 2015 
Circulation: Source OJD, January - December 2014
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INVERSIÓN & 
Finanzas.com
Inversión y Finanzas is the only weekly finance magazine 
on sale in kiosks. It is the most sold supplement in Spain 
in its sector and the only one with specialist information 
on wealth management for individuals, with sections on 
the stock market, real estate, mutual funds, pension plans, 
banking products, tax issues and general economics and 
business news. Its readership is 37,000 (Source: EGM third 
survey 2015) and its circulation is over 4,600 copies (Source: 
OJD Jan-December).

In December 2015, the magazine commemorated its 1000th 
edition with an awards ceremony. The deputy secretary 
for the economy and competitiveness, Miguel Temboury, 
attended. Award-winning companies included ACS, Popular, 
Amundi, BBVA, Santander, La Caixa and Juan Velarde.

Finanzas.com specialises in financial and economic 
information and savings advice and offers up to the minute 
news on stock market prices and indices. 

In 2015, the financial portal received an average of almost 
650,000 monthly visits (Source: comScore 2015), showing 
the upside potential of the portal. 

READERS
37,000

COPIES

4,641
UNIQUE USERS

473,000

READERSHIP: Source EGM; 3rd moving survey 2015 
Circulation: Source OJD, January - December 2014

READERSHIP: Source EGM; 3rd moving survey 2015 
Circulation: Source OJD, January - December 2014
UNIQUE USERS: Source comScore MMX December 2015
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Código Único
Código Único is dedicated to a masculine high-end 
readership, with interests in luxury and brands. It contains 
interviews and features about sport, fashion, beauty, cars, 
technology and others. With a circulation of 102,000 copies 
(Source: OJD 2014) it is distributed monthly with ABC and 
with El Periódico de Catalunya in Barcelona.  

Events
Taller de Editores continued to grow in the events area in 
2015. INVERSIÓN & finanzas.com held annual meetings 
for sectors such as private banking, financial advisers, Chief 
Investment Officers (CIOs) and pensions. In December 2015, 
the magazine commemorated its 1000th edition with an 
awards ceremony.

In 2015, Mujer Hoy participated in major health and beauty 
events including Beauty Day (two events with more than 
2,500 visitors) and the MHM Summit for professionals of the 
fashion industry. The magazine also awarded its prestigious 
Mujerhoy Prizes to Women of the Year, as well as the Beauty 
Awards and the Car Awards for best car design, features 
and safety.

In 2015, Corazón CZN TVE replaced Hoy Corazón and 
was launched jointly with the TVE Corazón programme 
presented by Anne Igartiburu, benefiting from synergies 
between the magazine and the television programme.

Beauty Day
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ENCIENDE TU NAVIDAD CONEXIÓN SAMANTHA

Audiovisual 
Vocento has a presence in the audiovisual market, with 
a national DTT licence which enables it to broadcast 
two channels, regional DTT licences, a network of radio 
licences, shareholdings in content producers and the 
management of a catalogue of film rights. 

Television
Vocento via its 55% stake in the share capital of Sociedad 
Gestora de Televisión Net TV S.A. (“NET TV”) is one of 
the private companies to have a national free-to-air DTT 
license. 

NET TV currently broadcasts Disney Channel and 
Paramount Channel, giving Vocento a presence in the 
niche television sector with international content suppliers 
who are global leaders in entertainment, guaranteeing the 
NET TV business for the medium and long term.

The combined channels had a share in December 2015 
of 3.3%, according to data from Kantar Media. Their 
positioning in the thematic television market contributes to 
the Group’s overall profitability.

In 2015, NET TV consolidated its two channels during 
a period of new license awards. 2016 will be a year of 
continuity.

Audiovisual 
Production and 
Distribution  
Veralia
The presence of Vocento in the audiovisual production 
sector (the production of entertainment and drama 
programmes and the distribution of films) is based on 
Veralia Corporación and Veralia Contenidos, a holding 
company for audiovisual production companies, which 
includes BocaBoca Producciones, Europroducciones and 
Hill Valley, and Veralia Distribución de Cine, which has a 
catalogue of rights for 230 films.

In 2015, the Veralia production companies had various 
formats in development including “Hit, la canción” (TVE), 
the sixth series of “Conexión Samanta”, “21 Días” (both 
on Cuatro), “Los Vengadores” (Disney), “¿Bailamos?” 
(Canal Sur), “A Tu Vera” (Castilla la Mancha TV) and 
“Guinness World Records” (Canale5, Italy), as well as 
Christmas and New Year galas on TVE.

In January 2016, the programme ‘Conexión Samanta’, 
produced by the channel in collaboration with BocaBoca 
Producciones, was broadcast for some weeks by Cuatro, 
first on Saturday nights and then on Fridays. The 
programmes explored unusual issues such as the world of 
‘baby adults,’ the trafficking of footballers, the world of 
wedding luxury and how to become a leader. 
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Veralia is also internationalizing its output. The “21 días” 
format has been successfully adapted in the Netherlands, 
Italy, France, Canada and Chile. Magic Mania, a format 
developed and produced by Veralia, has been sold to 
Canal+ France and Israel. Agreements have also been 
reached with various international companies to introduce 
new formats into the Spanish market.

In the film distribution business, Veralia Distribución 
de Cine, the agreement in 2013 with some minority 
partners of Veralia has reduced the risk of the impact 
of the business’s volatility and improved its prospects 
of profitability. In 2016, the strategy is to continue 
maximising the revenues from the existing catalogue.

In 2015, a highlight was the divestment of the Italian 
subsidiary Europroduzione, in line with our commitment 
to profitability and our intention to focus our production 
efforts in Spain. Europroduzione was Vocento’s only 
company outside Spain.

For 2016, we will focus our efforts on consolidating 
production levels and on the renewal of programmes, in 
order to maintain profitability. The arrival of new players 
as potential new clients is an opportunity. We will also 
maximise revenues from the film catalogue.

Radio
The development of our radio business is based on the 
alliance with Cadena COPE that was authorized by the 
Comisión Nacional de Competencia (CNC) on 15 March 
2013. This is a strategic agreement that aims to reinforce 
a shared editorial line, especially with ABC, and to defend 
the same values. 

Following the agreement, the broadcasters owned by 
various subsidiaries of COPE transmit channels including 
COPE, Cadena 100, Rock FM and Mega Star and close 
links have been created between the COPE and ABC 
brands especially in news bulletins. As well as working 
together, ABC also highlights the programmes, presenters 
and contents of COPE in its pages. 

Likewise, the two groups have integrated the radio portals 
COPE, Cadena 100 and Rock FM on the ABC website to 
strengthen both media in the competitive online market 
for information and news.

In September 2015, Carlos Herrera joined the team at 
Cadena Cope for the next three years, which may be 
extended. The best rated broadcaster in radio returned 
after 20 years with the programme ‘Herrera en Cope,’ on 
weekday mornings, as the group looks to lead the sector 
in Spain. 

2015 was a year of consolidation for the radio business 
and for creating value following the COPE agreement. 
Listener numbers were strong, with the audience rising by 
around one million to 2.671.000 according to the third 
EGM survey. In 2016, a similar trend is expected, with good 
listener numbers and results.

LA TARDE DE EXPÓSITO HERRERA EN COPE
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Classifieds
The nationwide Classifieds network of Vocento is unique in 
the Spanish media sector, thanks to its specialist team and 
its customer-focused service culture. These characteristics 
are supported by ABC.es and the 11 regional digital 
editions of Vocento, providing a nationwide service that is 
characterised by its content as well as by its understanding 
of the segment.

The portals are present with national brands in the three 
main markets for Internet classified advertising: in real 
estate with pisos.com (top#3 in its category), employment 
with Infoempleo.com (top#4) and automotive with 
autocasion.com (top#9).

In 2015, Vocento focused on selective investments in 
developing its different business areas, especially their 
sales arms and their technologies, in order to guarantee 
sustained growth. At the same time, the emphasis has 
been on the B2B sector, which has strengthened the 
customer base.

For 2016, the strategy remains focused on developing the 
business of each vertical and on developing products and 
services with added value that enable us to improve our 
understanding of clients and our use of new technologies. 
Vocento is also looking to generate higher advertising 
revenues and to raise the average revenue per user, 
using new sales strategies and loyalty measures, while 
maintaining the current cost structure. This strategy 
enabled positive EBIT to be achieved in 2015.

Infoempleo 
In 2015, Infoempleo redesigned the brand and 
transformed the portal to adapt to the new needs of the 
labour market and to help candidates find work. The 
new web site, in a responsive format, provides mobile 
users and tablet users with simple, rapid access to all 
services, enabling an intuitive and easy user experience. 
The Infoempleo Blog, which contains news, advice and 
interviews about work and training, was also redesigned. 

In 2015, the community of Infoempleo users on social 
networks increased and is now over 100,000 people strong 
on Facebook, Twitter and LinkedIn. The portal has more 
than a million unique users, according to comScore 2015.

The training portal Avanza en tu Carrera continued to 
grow in 2015 and become the leading portal for training 
opportunities. A highlight was the launch of a new digital 
version of the guide to graduate and postgraduate courses 
for tablets, available for free in the app stores. The portal 
has a strong following in social media, with almost 5,000 
fans on Facebook (1,000 more than the previous year) and 
more than 3,000 followers on Twitter.
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Autocasión 
In 2015, Autocasión recorded high rates of growth in all 
its traffic and business indicators. With three main areas 
of content – advertising of used vehicles, new vehicles, 
and automotive news – Autocasión is one of the leading 
portals in its sector.

The portal’s multi-device digital platform provides a wide 
range of content and services, expanding over the course 
of 2015 and always focused on users and their mobile 
needs. The portal is the most wide-ranging in its sector 
and has won the loyalty of users, professionals and major 
advertisers.

The strong performance of the company and its wide 
range of services for dealers and for buying and selling 
vehicles led to an increase of 40% in the client portfolio, 
with operating revenues up 35%, doubling the positive 
results of the previous year.

The increase in traffic reflects the positive performance of 
the strategic agreements signed by the company last year 
as well as an increase in marketing investments. Highlights 
include the partnership with Autobiz of France for the 
Sistema VO product and with Mascus, a specialist in the 
B2B market for used industrial equipment and vehicles.

For the total of all the websites belonging to the company, 
the number of unique monthly users reached more than 
1.5 million in 2015 according to comScore DAX. The 
support of users is also clear in the social media space, 
where there has been a sharp increase in interactivity and 
an improvement in brand recognition, pointing to a 2016 
of strong growth. 

 

PISOS.COM
In 2015, pisos.com continued to adapt its website for 
mobile devices, with over 50% of users now accessing 
from smartphones. The aim is to enable users to look for 
homes whenever they need to. More than three million 
users and 138 million page views on average, according to 
Dax comScore, indicate the success of the website, which 
is in the top three in its category in Spain.

In terms of the marketing and communications strategy, 
pisos.com has increased its presence as an expert portal in 
the online and offline media, and at the main real estate 
fairs and professional events. It also increased its visibility 
on television, with spot campaigns, sponsorships and 
advertising during programmes. Various famous brand 
ambassadors supported these campaigns. The portal also 
continued to be a source of specialist information for the 
media.

In addition, pisos.com completes its offer with 
pisocompartido.com, a website which brings together 
users who are looking for or offering rooms to rent, and 
with habitat24.com, an exclusive portal for professionals. 

In the social networking space, pisos.com continues to 
grow, with 12,000 followers on Twitter and 58,000 fans on 
Facebook, up around 50% from last year.
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11870.com 
In 2015, 11870.com consolidated its position as the 
website for recommendations of other websites and 
businesses, with more than 1.5 million users according to 
ComScore (December 2015). At the end of the year, it had 
133,000 registered users and 99,000 registered companies.

At the end of 2015, the service had more than 321,000 
opinions about websites and 877,000 photographs, 
making 11870 the absolute leader for the number of 
opinions and SME photographs in Spain.

The business lines of the company performed positively 
in year, especially in services for increasing visibility, which 
has been the company’s focus. Revenues were maintained 
despite a sharp reduction in costs. 

Tusanuncios.com 
The portal Tusanuncios.com publishes advertising for 
a wide variety of products. It brings together people 
interested in buying and selling, enabling professionals 
and retail customers to interact and facilitating the 
buying, selling and renting of goods and services in a 
straightforward and simple way. The portal has more than 
200,000 unique users (ComScore 2015).
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E-commerce

Guapabox 
In September 2013, Vocento launched Guapabox, an 
e-commerce subscription club project for women who 
are passionate about the world of beauty. When they 
subscribe, every month users receive a box with a selection 
of five exclusive cosmetics products and a Guapabox 
magazine in pocket format with advice, trends and 
exclusive content about cosmetics. Guapabox is an ideal 
platform for trying things out, learning and having fun.

Guapabox also regularly produces exclusive limited edition 
boxes for one brand only and limited one-off editions.

Since its launch, Guapabox has become a very well 
perceived brand in the sector, with direct and frequent 
communications with more than 60,000 women.

Oferplan 
Oferplan is a portal providing exclusive discounts to readers 
of Vocento media and its associates. In four three years, 
it has become a preferred platform for users to access the 
best offers in leisure, beauty and eating out in their home 
towns, with discounts of over 80%. In total, users have 
saved more than 12 million euros and in 2015 nearly one 
million coupons were sold.

In 2015, Oferplan consolidated its position as the leading 
local website for discount offers and the fastest growing 
in its sector. Oferplan also launched a mobile app to 
respond to the need for mobility and reach more users. It 
is continuing to work to offer users original and innovative 
products and services at great prices while helping its local 
partners grow their business. 
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